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Essence
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Integrated
Media Ecosystem
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User Profile
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User Profile
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User Insights
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Media Profile and Rate Card
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& (1pg) Single page 4C1P 329 x 257 2,200,000 M
#HE (2pg) Double page spread 4C2P 329 X 514 4,400,000
x4 Back cover 4C1P 329 x 257 3,200,000 M
%3 Single page inside back cover 4C1P 329 X 257 2,300,000 M
£ 2 RBEZE First double page spread 4C2P 329 x 514 5,000,000 [
BXaiRBEE Double page before TOC 4C2P 329 X 514 4,500,000
Ep &l Single page facing TOC 4C1P 329 x 257 2,400,000 M
aZL3fME  Single page facing column 4C1P 3291 257 2,300,000 M
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